THE HOTEL STORY

Demand for our hotels is higher than ever before, meaning more people want to be here to
experience the region.
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occupancy and rates above the national average.

Leisure Growth

« 8.5 million

hotel rooms were filled in the

Greater Philadelphia region, generating more than

$1.1 billion in revenue, a 7% increase over 2011.

As Philadelphia’s appeal as a destination has grown, the leisure segment has become a key driver of downtown hotel demand.

« Saturday night has been the busiest night of the
week for Center City hotels over the past decade,
with Saturday night occupancy reaching 85% in 2012.
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« Individual leisure travelers accounted for 832,000
Center City hotel room nights in 2012, 29% of all
demand. That’s up from 254,000 in 1997, when lei-
sure accounted for just 14% of room nights.
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and other GPTMC reports, go to
visitphilly.com/research.

THE EVOLUTION OF A DESTINATION AND ITS MARKETING
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